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All the students are hereby informed that THMR University, Jaipur, is offering a Value-Added Course
(VAC-037) titled “Personal Branding and Professional Communication.” The course aims to
enhance students” professional identity, communication skills, and employability.

The course is designed to equip students with essential skills in personal branding, professional
communication. and career development, helping them build a strong professional identity and enhance

employvability.

Interested students are required to complete the registration process with the respective Course

ITHMR University, Prabhu Dayal M

arg, Near Sanganer Airport, Jaipur - 302029

Date: 1-12-2025

CIRCULAR

Coordinator/Program Office.

The course will focus on:

Personal branding and professional identity development
Verbal, written, and digital communication skills
LinkedIn and digital presence management

Networking, presentation, and interview skills

Course Code: VAC-037
Course Credits: 1.5

The duration and session timings of the course will be conducted as per university norms.

All eligible students are encouraged to enrol and enhance their skills in the area of professional

communication and personal branding for career success.

Registrar's Office

egistr
IIHMR University
1, Prabhu Dayal Marg, Near
Sanganer Airport, Jaipur-302029
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Course Information

1. Course Title: Personal Branding and Professional Communication
Course Credit: 1.3

Course Instructor: Dr Pivusha Mazumdar

2. Core Objectives of VACs
VACs are envisioned to:
o Enhance students' employability and professional skills.
e Bridge the gap between academic learning and workplace expectations.
e Foster self-awareness. leadership, and professional excellence.
o Develop effective communication and networking capabilities.

«  Equip students with skills required to build a strong professional identity.

3. Course Description

In todav's competitive professional environment, technical knowledge alone is insufficient for career

<uccess. Individuals must be able to communicate effectively, establish a credible professional identity.

2nd build meaningful professional networks. This course focuses on developing personal branding and
d leadership. Students will learn how

professional communication skills essential for career growth an
ge, communicate confidently,

1o identifv their unique value proposition, create a professional ima
Jeverage digital platforms such as LinkedIn, and build a strong personal brand. Through practical

exercises. presentations, networking activities, and communication workshops, participants will
develop the skills required to enhance their professional visibility and employability.

4. Course Objectives

This course is designed to enable students 10:

« Understand the concept and importance of personal branding.

ve verbal, written, and digital communication skills.

« Develop effecti

« Build a professional identity aligned with career goals.

Enhance networking and relationship-building capabilities.

o Strengthen employability through professional presence and communication excellence.
5. Course Outcomes

After the course, students should be able to:

CO Course Qutcome

n career development.

CO1| Explain the principles and significance of personal branding i
il

lcoz - . T
| HIDn:rncmslrale effective professional communication skills in diverse workplac
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CO Course Outcome

CO3|[Develop professional profiles soem———————
p professional profiles, resumes. and digital hrnmii;g:trﬁ gies, i
| strategies.

i 3 = e
Apply networking. presentation. and infermerenil
- and-mterpersonal communication skills for professional

CO4
growth.

COs I(‘rc:llc a comprehensive personal br

anding plan aligned with career aspirations.

6. Course Pedagogy
The course will be covered through:
e Interactive lectures
e Communication workshops
e Role plays and simulations
e Group discussions
« Personal branding exercises
e LinkedIn profile development
e Resume-building workshops
e Mock interviews
« Presentations and peer feedback
7. Course Requirement

Effective learning requires active participation in communication exercises, presentations, networking

activities, and self-reflection assignments. Students are expected to engage in practical activities and
develop their personal branding portfolio throughout the course.

8. Course Syllabus

CO | Bloom's
Learning (BL)
Levels
awareness, personal CO1 | BL1,BL2, BL3

Unit | Content / Topics

Unit | Foundations of Personal Branding: Self-

! values, strengths, personal mission, professiona] identity
Unit | Professional Communication Skills: Business etiquette, verbal CO2 | BL1, BL2, BL3,
2 and non-verbal communication, workplace communication, BL4

email etiquette
Unit | Digital Presence and Personal Branding: LinkedIn optimization,

CO3 | BL1,BL2, BL3,

3 online reputation management, professional networking, digital BL4, BLS
footprints
E;Jn“ Preser.ltalion, Networking and Relationship Bgilding: Pu!:)lic CO4 | BL1, BL2, BL3,
speaking, storytelling, elevator pitch, networking strategies, BLA4, BL5
| Nerpersonal communication LQM/ l Qb‘\'\j/
=
Regis H‘ay

ITHMR Univercit
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Tixit rrrnr Dmeitd s e ——
; ni I(-,l(llill':;i:];‘(‘i::::::;:i :l:ll] l‘urm‘nmllvllraml SlrmcE: Resume COS5 | BLI, BL2. BL3,
—L-DTE‘:‘T?ME”] I,‘|nll:]11i::;w“mL personal branding roadmap, BL4, BLS5. BL6
Bloom's Taxonomy Levels:
BLI: Remember
BL.2: Understand
BL3: Apply
BL4: Analyze
BL5: Evaluate
BL6: Create

9. Course Policies

This course abides by the University's academic policies. Students are required to maintain a minimum
- . d 0 -~ I i . i . . '
attendance of 75% and actively participate in communication activities, presentations, and branding

exercises.
10. Course Assessment
Internal Assessment (50%)
Continuous Internal Assessment (30%)
« LinkedIn Profile Development
e Personal Branding Portfolio
« Group Presentation
Elevator Pitch Exercise

Resume Development Assignment

Mid-Term Examination (20%)
Objective and/or subjective examination.

End-Term Examination (50%)

Comprehensive examination covering the entire course.

11. CO and Assessment Alignment Matrix

Activity Cco1 | co2 | CO3 CO04 | CO5
Personal Branding Reflection | v/ ¢
LinkedIn Profile Development v v v
LResume Building Assignment v _{____
LElevalor Pitch Presentation v v v
\ Networking Activity v v v
\E’oup Presentation N v v
LClass Participation J Ve 7 K v
Eﬂernal Assessment i I o v v 951/ /LUO b
End-Term Examinati o
tion v |v v |V |VY Registrar
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12. Teaching Plan

| Day | Session 1 & 2(10:00 AM - ]
¥ | Ses : = 1:00 Session 3 &
DESS . - Py
PM) I 4(2:00 PM =530 Pedagogy
Day | Introduction to Personal B andi Identifying Srenomrevo———o
| i oL B nding, | Identifying Strengths, Valyes PPT Sl
: Ssessment and Professiongl and Unique Value Propo iti :
Ldentity Position | Assessment
av hoey ™ 4 H E j
Day | Professional ( ommunication Skijlls Business Wriling Email “;::LC':ICS Rol
b 1. v Ty o . v 3t rKsho , RO
2 and Workplace Etiquette Communication and Digital Play e
. . Etiquette
Day | Linkedin Optimization and Digital Building Professional Online Hands-on Activity
3 Presence Management Profiles and Networking
Strategies
Day | Public Speaking, Storytelling and Networking Skills and Presentation and
4 Elevator Pitch Development Relationship Building Simulation
Day | Resume Building and Interview Personal Branding Roadmap, Workshop,
S Communication Group Presentations and Presentation
Assessment

13. Readings (Books & Articles)

ki
2.
3.

8.
9.

Montoya, P., & Vandehey, T. The Brand Called You.

Peters, T. The Brand You 50.

Carnegie, D. How to Win Friends and Influence People.

Guffey, M. E., & Loewy, D. Essentials of Business Communication.

Cuddy, A. Presence: Bringing Your Boldest Self to Your Biggest Challenges.

Duhigg, C. Smarter Faster Better.

Harvard Business Review Articles on Personal Branding and Leadership Communication.

LinkedIn Learning Resources on Professional Branding and Networking.

Covey, S. R. The 7 Habits of Highly Effective People.

10. Maxwell, J. C. Developing the Leader Within You.

e
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Value Added Course
MBA K
Batch 2024.2¢, Second Year (Academic Yeqy - 2025-26)
Feb 02-06, 2026
Student Attendance
VAC-037 Effective Technic i
al and Financig] Pro —
Posal (Grant) Writing in Pab

X"—'—‘*“———-—-—-——-—-—.—‘____

Registration ID Name Total Sessions m

Scheduled Attended Percentage

‘—'“‘*‘—‘——-—————-————-———-—._______

HIHMR-U/01/2024-26/1889 | AAsH] RAJWAN] 20 15 75.00

CASHIRAJWANL | :

- ITHMR-U/01/2024-26/1890 | Aayushi Sharma 20 5 75.00
ITHMR-U/01/2024-26/1901 | Amit kumar 20 15 75.00
UHMR-U/01/2024-26/1904 | Anirudh Kumar Halder | 20 20 100.00
ITHMR-U/01/2024-26/ 1911 | Aprajita Bhardwaj 20 15 75.00
ITHMR-U/01/2024-26/1920 Ayush Amera 20 15 75.00
ITHMR-U/01/2024-26/1926 | Bhavana Katiyar 20 5 75.00
ITHMR-U/01/2024-26/1928 | Bhavya Chawla 20 15 75.00
IIHMR-U/01/2024-26/1930 | Charu Dhiman 20 19 95.00
ITHMR-U/01/2024-26/1932 | Chinmayee Varshney | 20 15 75.00

Deshmukh Shruti 0
ITHMR-U/01/2024-26/1935 | Kailash 20 20 100.0
ITHMR-U/01/2024-26/1939 | Dhoke Sharayu Vijay 20 16 80.00
IIHMR-U/01/2024-26/1943 | Divya Gupta 20 20 100.00
ITHMR-U/01/2024-26/1951 | Gupta Omang Sanjay | 20 L 85'03
. : 75.0
ITHMR-U/01/2024-26/1965 | Janhvi Prashant Patil 20 15
G 20 16 80.00
IIHMR-U/01/2024-26/1975 | Khushi Garg . 000
1IHMR-U/01/2024-26/1977 | Khushi Makwana 20 . 75'00
ITHMR-U/01/2024-26/1978 | Khushi Yaday 20 ” 90'00
IIHMR-U/01/2024-26/1981 | Komal Kumari 20 ” 000
[IHMR-U/01/2024-26/1985 | kriti tripathi 20 o 95 00
IHMR-U/01/2024-26/1989 | Lovy Mishra & . s
IIHMR-U/01/2024-26/2003 | Natasha Bangari 20
Nishtha Prakash 5 15 75.00
IIHMR-U/01/2024-26/2011 | Chauhan " ” .
IIHMR-U/01/2024-26/2029 | Pranga Sen .
Prerna Banerjee 20 16 .
IIHMR-U/01/2024-26/2037 | Pre o
Radhika Chopra 20 18 '
IIHMR-U/01/2024-26/2043 | Ra -
Richa Sharma 20 15 :
IIHMR-U/01/2024-26/2052 | Ric s 75'0(“ ;
1IIHMR-U/01/2024-26/2080 | Shivangee . 20 &
Registrar
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Certification of Completion

This certifies that

Bhavya Chawla

Master of Business Administration (Hospital and Health Management)
2025-27

has successfully completed Value Added Course (VAC) on

Personal Branding and Professional Communication

Conducted during February 2—6, 2026, accumulating a total of 30 hours
with Grade A+
Dr. Himadri Sinha Dr. P.R. Sndam .
Professor and Coordinator (VAC) President \ /\((
Date of issue: February 20, 2026 IIH\\\\ Uit wrsity

-1, Prabhu L)a.:,dlm rg, Near \
Sanganer Airport, Jamm 202029 %
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Certification of Completion
This certifies that

Charu Dhiman

Master of Business Administration (Hospital and Health Management)
2025-27

has successfully completed Value Added Course (VAC) on

Personal Branding and Professional Communication

Conducted during February 2-6, 2026, accumulating a total of 30 hours
with Grade A

j@// AT

Dr. Himadri Sinha Dr. P.R. Sodani
Professor and Coordinator (VAC) \\p

President g
Date of issue: February 20, 2026

@@m

L rTabTT D tyul Lidarg, Near
Sanganer Airport, J:upur 302029
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Certification of Completion

This certifies that
Khushi Garg

Master of Business Administration (Hospital and Health Management)

2025-27

has successfully completed Value Added Course (VAC) on
Personal Branding and Professional Communication

Conducted during F ebruary 2-6, 2026, accumulating a total of 30 hours

with Grade A

=

Dr. Himadri Sinha
Professor and Coordinator (VAC)

Date of 1ssue: February 20, 2026

Wobame

Dr. P.R. Sodani
President \&%E/
Rtgmlal @

ITHMR University G

« 1, Prabhu  Dayal Marg Near .

Sapaane
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l Certification of Completion

This certifies that

Natasha Ban gari

Master of Business Adwministration (Hospital and Health Management)
| 2025-27

has successtully completed Value Added Course (VAC) on
Personal B ‘anding and Professional Communication
Conducted duri ing February 2-6, 2026. accumulating a total of 30 hours

with Grade A+

JQ:},,--:/’ N FENNY
Dl'.Tlil?i:ldl'i Sinha Dr. P.R. Sodani

I
. . President
Protfessor and Coordinator (VAQO) S QY \ /f%
» s Registra (i

ate ssue: February 20, 2026
Date of issue: Fe ry it IMR Um\ msny

L Prabbhu Daval Marg. Neag
aung:mer AITPOrt, Jarpur-302029
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Certification of Completion
Richa Sharma

Master of Business Administration (Hospital and Health Management)
2025-27

has successfully completed Value Added Course (VAC ) on
Personal Branding and Professional Communication
Conducted during February 2-6, 2026, accumulating a total of 30 hours
with Grade A+

ﬁ// Rolamss

Dr. Himadri Sinha Dr. P.R. Sodani

Professor and Coordinator (VAC) Presider\ }3\%
Y
« W
Date of issue: February 20, 2026 n N

Regisirar
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