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“Know your Alumni Episode 67” 

TOPIC: “Innovating Product Management in Pharma: From Concept to Market” 

DATE: 06th January and 07th January, 2025 from 2:00pm to 4:00pm. 

VENUE: Room no 202 second floor, IIHMR University, Jaipur 

SPEAKER: Mr. Abhinav Sharma Sir (SPM Alumnus Batch 1-2009-11), Product Manager (Marketing), Pharmascience, 

Canada 

NUMBER OF PARTICIPANTS: 100 students from 1st year, MBA (Pharmaceutical Management)  

INTRODUCTION: The 67th episode of the Know your Alumni titled – “Innovating Product Management in Pharma: 

From Concept to Market” held on 06th January and 07th January, at IIHMR University. This session featured as the 

guest speaker Mr. Abhinav Sharma Sir (SPM Alumnus Batch 1-2009-11), Product Manager (Marketing), 

Pharmascience, Canada. The event was moderated by Dr Saurabh Kumar, Dean, SPM and Associate Professor and 

student moderator Ms. Aastha Misra from the PM-16. The session focus on “Innovating Product Management in 

Pharma: From Concept to Market” 

OBJECTIVE:  The session titled “Innovating Product Management in Pharma: From Concept to Market” aims to 

equip participants with the insights and strategies needed to navigate the complexities of pharmaceutical product 

management. It will focus on leveraging innovative approaches to streamline the journey from idea generation to market 

entry, ensuring efficiency and compliance in a highly regulated industry. 

Salient Novel Points Covered:  

ROLE:  Mr. Abhinav Sharma Sir provided an insightful session on how Brand Managers are the fathers of the brand! 

He explained very vividly what it’s like to be a marketing professional in the pharmaceutical industry! 

KEY TAKE AWAY POINTS FROM THE SESSION: 

- How brand managers are important for every business!  

- Being a brand manager in pharmaceutical industry is a Medico-Sales-Marketing oriented job. 

- Skills required to be brand managers  

- Things brand managers love about their profession!  

- Digital skills required to be a good brand manager.  

- An exclusive brand plan Template that will help us in our future prospects. 

Q&A and Interactive Session: The session encouraged active participation from students, who not only clarified their 

conceptual doubts about the Role of Brand managers in pharmaceutical industry, but also asked relevant questions about 

how to co-relate their previous experiences in the pharmaceutical industry and progress further in their career.  

Future Scope: Learning how to create a comprehensive brand plan has significant future scope, particularly in 

today’s dynamic and competitive business landscape. It equips individuals with the skills to strategically position a 

product or service strategically, ensuring its alignment with market needs and organizational goals. Mastery of brand 

planning enables professionals to analyze market trends, understand consumer behaviour, and craft tailored strategies 

that foster brand loyalty and growth. This expertise is highly sought after across industries, offering opportunities in 

marketing, product management, and consulting roles. 

Appropriate caption for the webinar: "Pharmaceutical Marketing, Brand Managers and their importance” 



 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 



 

 

 



 

 

 










