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“Master Class Episode No 113 

Topic: - Innovation Imperative: Driving Pharmaceutical Development. 

Date: - 06 September 2024 from 11:00 am to 01:00 pm 

Venue: - New Audi, IIHMR University 

Speaker: - Mr. Vivek Hattangadi sir Chief mentor – B Black Belt Brand Builders, Ahmedabad, 
Gujarat, India 

Number of participants: - 198 students from Pharmaceutical Management Batch 15 and 16 and 
Students of Healthcare Analytics. 

Introduction: - The 113 episode of the Master Class titled: Innovation Imperative: Driving 

Pharmaceutical Development, key concepts and applications - held on 06th Sep 2024, at IIHMR 

University. This session featured: - Mr. Vivek Hattangadi sir, Chief mentor – B Black Belt Brand 

Builders, Ahmedabad, Gujarat, India., as the guest speaker. The event was moderated by Dr. 

Sudhindher Singh Chowhan, and student moderator Shefali Karmore from the MBA PM15 batch 

and Priyanka Sing from PM 16 batch. The session focus on: 13 Unshakable laws of Pharma Brand 

Building 

Objective: - To understand the 13 unshakable laws of pharma brand building, develop robust knowledge 

of your brand, differentiate your brand, and embed patient centricity in your brand. 

Salient Novel Points Covered: 

Role: Develop robust knowledge of your brand, differentiate your brand not the generic 

molecule, dump pharma mindset and develop FMCG mindset, know competitors like 

the back of your hand, invest in building world-class communication skills, brand audit 

is a must, branding starts with the brand name, embed patient centricity in your brand, 

move away from the red ocean to the blue ocean, focus on prescription generation, 

invest in phygital marketing. 

 

Q &A and Interactive Discussion: Role play exercises to demonstrate application of the 
13 laws, Q&A session to clarify doubts and address questions. 

Future Scope: Apply learnings in real-world scenarios, future trends in pharma branding and 
marketing, next steps to continue building knowledge and skills in pharma brand building.. 

 



 



 



 



 
 

 



 
















