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“Master Class Episode No 121” 

Topic: Trends in Pharmaceutical Strategy and Market Dynamics 

Date: 08th Nov 2024 

Time: 11:30 AM to 01:00 PM 

Venue: G-203 classroom, IIHMR University. 

Guest speaker: Mr. Balram Mahajan, Group Product Manager, Mankind Pharma Ltd, Mumbai, 

Maharashtra, India. 

Number of participants: 106 students from PM Batch 15 & 16. 

Introduction: Episode 121: Master Class on "Trends in Pharmaceutical Strategy and Market 

Dynamics” held on 08th November 2024 at IIHMR University, this session featured Mr. Balram 

Mahajan, Group Product Manager, Mankind Pharma Ltd, Mumbai, Maharashtra, India, as the guest 

speaker. 

The event was moderated by Dr. Sudhinder Singh Chowhan, Professor at the School of 

Pharmaceutical Management at IIHMR University. Ms. Nupur Kalambe & Ms. Ankita Vyas 

were the student coordinators. The session, scheduled from 10:30 AM to 01:30 PM, focused on 

key aspects of marketing and sales strategies in the pharmaceutical business, providing valuable 

insights into industry practices and management approaches. 

 

The event commenced with a warm welcome extended to Mr. Balram Mahajan by Dr. Sudhinder 

Singh Chowhan. Ms. Nupur Kalambe further honored Mr. Balram Mahajan with a heartfelt 

felicitation, underscoring the value of his presence and expertise. 

 

Mr. Balram Mahajan then took the stage, diving into key aspects of marketing and sales 

strategies tailored for the pharmaceutical industry. He shared a wealth of insights on industry 

practices and strategic management approaches, which highlighted the nuances of effective 

marketing and sales within this specialized field. 

 

As the session progressed, Mr. Balram Mahajan discussed the vast career scope in 

pharmaceutical sales and marketing, painting a clear picture of potential opportunities and 

growth pathways. This naturally led into a dynamic Q&A session, where students eagerly posed 

thoughtful questions. Mr. Balram Mahajan addressed each with in-depth responses, enriching 

the students’ understanding of real-world applications. 

 

To conclude the event, Ms. Ankita Vyas delivered the vote of thanks, expressing gratitude for 

Mr. Balram Mahajan’s time and expertise. The event wrapped up on a memorable note as 

attendees gathered for a group photograph, capturing the enriching experience shared with Mr. 

Balram Mahajan. 



Objective: The masterclass aimed to help students learn about current trends in marketing and sales 

strategies in the pharmaceutical industry and explore the opportunities available in this sector in India. 

Salient Novel Points Covered: 

Role: Mr. Balram Mahajan emphasized recent trends, concepts, and the scope of marketing and 

sales strategies in the pharmaceutical business. He also highlighted the importance of ethical 

practices within the pharmaceutical industry and their impact on business growth and success. 

 
Q&A and Interactive Discussion: The session encouraged active participation from 
students, who asked insightful questions based on the industry requirements and the skills 
needed to work in the future. 

Future Scope: The future scope of this master class lies in equipping students with essential 

skills and a strategic mindset for a successful career in pharmaceutical marketing and sales. It 

prepares them to excel in a dynamic and competitive business environment while providing a 

strong foundation for ongoing professional growth and adaptability in an ever-evolving industry 

landscape. 

Appropriate caption for the webinar: "Mastering Pharmaceutical Business: Strategic 
Marketing and Sales for Industry Success." 

 

 

 

 

 



 

 










