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Dear  Harsh Dwivedi, 

Greetings for the day. 

Hope this email finds you in great health. 

IIHMR University takes the lead to organize Novo Nordisk workshop curated for the students to 
enlighten and share insights on issues and initiatives of current interest. The University is conducting 
a workshop on August 10, 2026– from 10.30 AM – 12:00 PM IST (Offline). 

  

The Workshop will help students to understand “Fit For Future”. 

Workshop Details 

Title – “Fit For Future” 

Speaker Details: 

1. Sucharita Dey – Sr. Manager, P&O Partnering, Novo Nordisk 

2. Nitish Sharma – Manager, P&O Partnering, Novo Nordisk 

Moderator: 

1. Harsh Dwivedi – MBA PM 2025-27 Batch 

2. Mahantesh Kagale – MBA PM 2025-27 Batch  

Date: Monday , August 10, 2026 

Time: 10.30 AM – 12:00 PM IST 

Mode: Offline 

  

All students are encouraged to take advantage of this opportunity and actively participate in the 
session. 

  

With best wishes, 

Dr. P.R. Sodani 
President, IIHMR University, Jaipur 
Co-Founder, IIHMR Foundation 

  



IIHMR UNIVERSITY, JAIPUR 

EVENT OUTCOME REPORT 

"Novo Nordisk Workshop – Fit for Future" 

"Novo Nordisk Master Class cum Workshop – Fit for Future" 

TOPIC: "Fit For Future" – Obesity, Diabetes Care and the Novo Nordisk Journey 

DATE: August 10, 2026 (Monday) 

VENUE: IIHMR University, Jaipur (OFFLINE MODE) 

SPEAKERS: Ms. Sucharita Dey, Senior Manager – P&O Partnering, Novo Nordisk India; and Mr. 

Nitish Sharma, P&O Partnering Manager, Novo Nordisk India 

NUMBER OF PARTICIPANTS: 202 Students 

INTRODUCTION: The Novo Nordisk Master Class cum Workshop titled "Fit For Future" was 

held on August 10, 2026 (Monday), at IIHMR University, Jaipur, in offline mode. The session was 

moderated by Mr. Harsh Dwivedi and Mr. Mahantesh Kagale (PM 2025–27 Batch), and the guest 

speakers were Ms. Sucharita Dey, Senior Manager – P&O Partnering, Novo Nordisk India, and 

Mr. Nitish Sharma, P&O Partnering Manager, Novo Nordisk India. 

OBJECTIVE: The workshop aimed to sensitise pharmaceutical management students to the rising 

burden of obesity and diabetes and to how a leading global healthcare company is innovating to 

address them. It sought to build an appreciation of Novo Nordisk's century-long legacy in diabetes 

care, familiarise participants with the company's evolving product portfolio including next-generation 

therapies, and encourage reflection on everyday lifestyle choices – framed as “food versus time” – that 

shape long-term health outcomes. The session also introduced students to the People & Organisation 

(HR) function within a global pharmaceutical company, covering culture, employee benefits, and 

career pathways, helping students assess how “fit” they are for the future of the industry and of their 

own health. 

SALIENT NOVEL POINTS COVERED: 

1. Novo Nordisk's journey was traced from its founding in 1923 in Denmark to its present position 

as a global leader in diabetes, obesity, and rare-disease care, showing how a century of insulin 

research shaped both its current portfolio and future pipeline. 

2. Obesity was presented as a chronic, multi-factorial disease rather than a lifestyle failing, with the 

speakers covering what obesity is, why it develops, and how it can be addressed through a 

combination of medical and behavioural approaches. 

3. The speakers introduced Awiqli (insulin icodec), Novo Nordisk's newly launched once-weekly 

basal insulin for adults with type 2 diabetes, explaining how it reduces basal insulin injections 

from seven a week to just one while offering blood-sugar control comparable to daily insulin. 

4. A key discussion point was the social stigma attached to insulin – the perception of it as a “last 

resort” or a marker of disease severity – and how this taboo often delays the timely use of a 

therapy that is, in fact, one of the safest and most effective tools for managing diabetes. 



5. The “Food v/s Time” segment encouraged students to reflect on everyday lifestyle trade-offs – 

convenience food and sedentary routines versus time invested in health – as a determinant of 

long-term wellbeing. 

6. An interactive “Are You Fit For Future?” exercise prompted students to self-assess their own 

habits against the risk factors discussed for obesity and diabetes. 

7. The speakers shared insights into Novo Nordisk's people-first workplace culture and outlined the 

organisation's employee benefits and career growth opportunities within the People & 

Organisation (P&O) function. 

8. The session highlighted career pathways available to pharmaceutical management graduates 

within global healthcare companies, particularly in People & Organisation, market access, and 

patient engagement roles. 

Q&A and Interactive Session: The session concluded with an engaging and interactive Q&A 

segment, during which students raised questions on Novo Nordisk's product pipeline, career 

opportunities within the People & Organisation function, and ways to build healthier long-term 

lifestyle habits. 

CONCLUSION: The workshop gave students a well-rounded understanding of how a global 

healthcare leader like Novo Nordisk connects scientific innovation with patient and employee 

wellbeing – from its century-long legacy in insulin research and the launch of Awiqli, to the everyday 

realities of obesity, diabetes stigma, and lifestyle choices. By pairing this with a candid look at the 

company's culture and employee benefits, the session equipped students with both public-health 

perspective and industry insight relevant to a career in pharmaceutical management. 

 

 

  



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
















