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Experts root for ‘healthcare marketing

It will boost confidence among patients during pandemic

MOHAMMED IQBAL
JAIPUR
The strategies to promote
“healthcare marketing” will
instil confidence among the
patients during the CO-
VID-19 pandemic and im-
prove access to public
health facilities, besides
strengthening the health in-
frastructure, a study on the
challenges before public
healthcare system amid the
virus infection in the rural
areas in Rajasthan has said.
Experts and researchers
laid emphasis on the role of
primary and community
health centres in containing
the spread of the virus in-
fection in the villages by
generating awareness
among the rural populace at
avirtual event here on Wed-
nesday. The marketing fun-
damentals were the need of
the hour, said the experts.
Jaipur-based Indian Insti-

tute of Health Management
Research (IITHMR) has un-
dertaken the study on the
public health aspect of
“healthcare marketing” to
evolve new strategies to
promote safety of patients
through communication
and inculcate confidence
among them in the efficacy
of treatment. The study also
aimed at accelerating the
know-how of quality and
improvising access to public
health services.

New challenges

ITHMR president P.R. Soda-
ni said marketing as a com-
ponent of public services
had not yet taken a lead in
the public health environ-
ment despite its potential to
connect with the patients
who were in need of imme-
diate care. “COVID-19 has
thrown challenges on the
availability of public health

services. It is here that the
healthcare marketing can
help by adopting a role tran-
scending the commercial
activities,” he said.

While Piyush Sinha of Ah-
medabad-based CRI Adviso-
ry and Research said a holis-
tic healthcare marketing
model would enable the
corporates to make contri-
bution to raising the coun-
try’s health status, Sheenu
Jain of IIHMR’s Centre for
Innovation, Incubation &
Entrepreneurship laid em-
phasis on utilising digital
platforms for connecting
the patients with physicians
and healthcare service
providers.

As a research institution,
the ITHMR has launched a
programme in health entre-
preneurship under the Un-
iversity Grants Commis-
sion’s  National  Skills
Qualification Framework.
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'Healthcare Marketing' Can Accelerate Quality,
Access And Awareness Of Public Health Facilities

Jaipur (The Hawk):
ITHMR University in
parmership with Explorra
Education Pvt Lid and
Innovation & Research
Foundation conducted a
webinar on Healtheare
Marketing. Key speaker
of the webinar
wasDr PiyushSinha, Di-
rector, CRI Advisory and
Research, Trustee, Inno-
vation & Research Foun-
dation and Former Sr.
Prof. & Chairperson of
the Centre for Retailing at
[IM Ahmedabad. Dr. PR
Sodani, President, IHMR
University gave away the
welcome address. and
Dr.Sheenu Jain, Associate
Professor & Chair, Cen-
tre for Innovation Incuba-
tion & Entreprencurship
(CIE), IIHMR Univer-
sity moderated the
discussion. The webinar
focused on the Marketing
Strategies that instill con-
fidence among potential
new patients, draw them
to your practice, increase
office visits. Discussion
on best practices to at-
tract, convert and retain
Flicnls in difficult times.
ISCUSS100 0N practicing
communications that pro-
mote safety to patients.
Discussion on reputation
management programs
that instill confidence in
new patients
Dr. PR Sodani,
President, THMR Uni-
versity said, "There is a
huge requirement of mar-
keting in the health sec-
tor. 1 would like to go a
step further to say the pri-
vate and the corporate sec-
tor usually use marketing
fundamentals and appli-

cations very well to gen-
erate and expand business
globally. In case of the
Public Health eaviron-
ment, Marketing is one
such component that has
not taken a lead yet. Mar-

B2C in healthcare and the
services provided are IT/
Tech. Research, Educa-
tion, Advisory, Manpower
, Financing. Insurance
and Public Policy. He
shared in depth the key

Kketing is not just for com-
mercial activities, but is
also for connecting with
the ultimate clientele who
are in need of that service.
COVID-19 has thrown
challenges on the avail-
ability of public health
services in the rural set-
up or far flung arcas. In
case of the Public Health
services, marketing fun-
damentals are the need of
the hour to promote the
work, infrastructure, and
the services that PHCs
and CHCs and local health
service centres offer at the
grass root level. Market-
ing Healthcare will help
in accelerating the know-
how of quality, improvise
the access and even cre-
ate awareness of Public
Health services for those
who wish to avail these
services anywhere."

Dr.PiyushSinha, Di-
rector. CRI Advisory and
Research, Trustee, Inno-
vation & Resecarch Foun-
dation and Former Sr.
Prof. & Chairperson of
the Centre for Retailing at
IIM-A said,

DrSinha started with
briefing us about B2B and
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charactenistics like Power

Distance, Trust, Deficit,

unsought product eco-

nomic burden, unwhole-

some demand. decision
ent, ¢

the emotional attachment
to our customer, engage
and inspire partner, create
innovating growth plat-
form worthy for business,
be an undisputed author-
ity, be committed to com-
munities, provide ex-
traordinary services are
some objectives to be ful-

filled by corporates.
Dr.Sheenu Jain, As-
sociate Professor &
Chair, Centre for Innova-
tion Incubation & Entre-
frcncurship (CHE),
ITHMR Umniversity said,
"Marketing is a major
domain of any start-up.
Digital platforms are ma-
jor perception drivers for
i or ial seek-

tion 1o lifestyle ete.
Today the definition
of Marketing is conven-
tional. For ages access to
PHCs and CHCs has been
a challenge. Marketing
healthcare changes the out-
look and perception of ac-
cess to these faclities into
adoption by people of vis-
iting these facilities. The
measurement  of a
country's health like India
is measured on how much
is the illness. For countries
in Europe, the measure-
ment is not illness, but
how happy are they. The
purpose of marketing will
define its strategy."He pre-
sented 2 holistic healthcare
marketing model.
DeSinha  briefed
about Route to Value Goes
through Customer Expe-
rience. Trust, service
quality, loyalty. customer
centricity 18 included in it
Further on he gave
insight about corporate
objectives that are ignite

ing information on their
doctors or any health ser-
vice. Dr. Jain highlighted
having a veteran expert
like Prof. Sinha talking
about healthcare market-
ing from his experience
was a delight and it was
well received by the par-
ticipants and generated lot
of discussion. We at-
tracted 325 delegates for
this webinar not only
from India but also from
US, UK, South Africa,
Australia, Afghanistan
and Nepal..
IIHMR University
has launched the first pro-
ram i India on one-year
ull time PG Diploma in
Health Entreprencurship
approved by UGC under
the National Skills Quali-
fication  Framework
(NSQF). The participants
will work on prepanng a
detailed ocused
healthcare marketing plan
of their idea under-the
program.




Date

Publication

Page No.

Edition

16.6.2021

Ahmedabad Express

Ahmedabad

ecas? HIST2d1 u2 AfGictiRg] Yol : ASiot

ARIY AdiA A Yao
53 25 ol WYl el 215

VYR, Yel,
ALSALT A2 HAHLR
yHaRida FENIEN)
orydorq wdde [AMes e
Seilda 2w Rud 516394
A8 ol ERal dedr
215 Al 2o 54 e
A2AR2ALS R i
Raalel su3s23, O-dldud
s Rud 5169l 222
2 AUSHSHH, UElAleH]
A2 sk Refda yd
AHu MU 2 AUAA
A, My Rt 240 Ayl
Yoy dsdl @3l Al
Sl ALTALTB AB HALR
YRR AR 3. Yl 2R
AlatAlal 2iasi2 Aol 5
ed, dl USASAARHAR
YHaARiA-Ar281R Seildan
SAa 2w 2ABREY
Al AU/ UEAR 217 AR
al. allg ¥ 22l A2a 54
ed. AbBAR e idl
HIEEAL AL YR e

3[2d sl 209 ed, ¥l
el A Ao el
Qe del 530 asie O 244
A sfs s asd. Wl
A2 Yohe AHAHL Aol
5[ 520 A AHA Wt
A2 L4 uvial M2 S Guidl
w2 yer 2l 48 edl. Guid
Wllalidl - HAul  yraudl
Hlgl dHIRcl Adle Y ueL
Qe 4 odl 21 21
s+ [Afay Ao WA
w2 22 4 edl, et vl
Adl (>0 Qs enfd
S35 2USUSAAAHAR
YA AR2 3. 2R
Aot 56 ed 3, “eladl
opouHl ee Al Rl
g, 3R 9. sl nellat
¢l 3, A dld vl
i SlURe AseR vidRAEIY
22 S0 st 3y 24
Wddldl SIH51% dHRdAL 12
HIEEoL oA el
A A GuALoL 53 9.




Date

Publication

Page No.

Edition

16.6.2021

Divya Gujrat

3

Ahmedabad

S5 M5[2a1 wr Al Aalord, S Wl AR ksl s8] —"deada sl
JRidriiysd Ne2 ARY Al w04l Yam 53 45w nyfd auidl ab

2L S 2 A 2R
yRal@dx  sisuwai
gy wdde [@mes x4
Srldaq 25 Rud 516-3a
a2 wofld sl deasz u
25 dAlBiuR-4 2ualy 542 e,
Alau2us Asaud»d 213
Rua- s1user, d-idant
Ve RuA 51632+ 228 21
AUISASAHUH  AHELIAEH]
Ar22 512 R2[&aru yd ARuz
WS AR 2 Aui+ s Ry
(Rrer 20 Bl You asdl
[@3q sl el
LG HLE 2 AU HAUUR
YRaRA-u AR $1odl 22
ALt puasz Aol sy4
éd, dl 2uS2uGAAAHHR
YRa-u A-22 512 Sldant
530191 Vw3 AR R
(A2uS2u89)u AuR2A2
WEAR 2 A2 sl ol ¥
YAl A 5y ed. dlbu:

LITH M RUSESE

efat Adl wslEa
AL U A 5[5d
AL Y &g, Bl
gl Aeildd Ha sl
[Qa del 53 asi © 214
An 205l 59 asu D, w0l
g Yesa unuHl 2RlA
15A 524 244 A vl
A8 oA 8l ean W2 A Gyl
y2 ye 24l 4 ¢dl. Gurid
ollaiar wAnl yeudl
GLAAL AHIdL AdLE YR YL
ifaaren a8 ¢dl 24 20
usizAL [Alay Aded-2 wiaum
yz 2af 28 &dl, F- wwHl
aal 02l [ 2nfiq
53] A5,
LS WIS 2 A Y AR
YRR ARs2 Sl 202
A2 s8] 8q 5, “Crau
apouui S¢y axmi wiZadl

og %32 O, suuel qellz
9124 5, A1 S w2l 244
slulR2 As22 MidAE)Y 23
SN dsl Bdsual 2
Uldil SIH51% QuiRal |2
HE[Zo woilfd g a-uiitl
a1l Ad Guuia 53 9.




